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 State and Local –Event Possibilities: 

Project “Candidate Identification” - 2010  

Identify Republican candidates early - identify target congressional and senatorial 
races and work with the state federations providing support as needed.   

Develop a working relationship with their congressional and senatorial candidates’ 
campaign teams.  

Be prepared to deploy to support candidates 

Thought: By each club reaching out to their congressional and senatorial 
candidates , the organizations and individual members will be recognized 
and the campaign teams will learn to depend on our organizations for 
volunteer assistance AND advice.   

Project “Educate the Candidate”– 2010  

Local Clubs and State Federations create a handout to distribute to each 
candidate.  Including: (and other items you think of) 

Identify a TEAM of women who are prepared to be advisors to candidate.  Strive 
to make available experts in focused areas: (e. g. Treasurers, Media, Fundraising, 
Messaging/PR, Image).  

List training opportunities for the candidate, their campaign team and club 
members in your area.  

List all of the ways club members can contribute to local, state and national 
candidates, while also outlining all of the projects they do that assists every 
candidate (e.g., registration drives). 

Provide local club listings with the name of the clubs, contact information of the 
presidents for the clubs in their election districts. 

Project “Voter ID” - 2010 

Work with the Board of Elections and establish opportunities to register voters; e.g. 
high school students, new U. S. citizens, newcomers in communities. 

Be creative – how about tail gate parties in your precinct areas to register new 
voters or to switch parties. 

Attend different community events, e.g. tea parties, and these opportunities to 
register voters. 
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Project “Engage the Media” - 2010 

Educate voters on key issues during the upcoming election.  

Enhance relationships with the local media (print, broadcasts media, bloggers) 

Provide members/candidates with a listing of all media outlets in their area 

Compose a list of events in your county (county fair, parades, republican events, 
large attended chicken dinners, hog roasts, etc) providing the date, contact 
information if possible, address, and approximate attendance to the event.   

Project “Public ID” 2010 

Assist your candidates to get recognition in your local, state and national elections.   

Create handout for your club members to use – and others including candidate’s 
picture and position they are running for. 

Sign up to follow candidates on Twitter and Facebook, encourage your friends 
to do the same 

Use your club website and create links with each candidate’s website 

Write letters to the editor and participate in blogs that talk about the candidate, use 
talk radio - start early. 

Project “NETWORK” 2010 

Assist candidates to become known in various communities: 

Host coffee for your candidate with your neighbors 

Invite candidates to participate in local community events that you attend 

Invite candidates to speak to your club. 

 

        The National Federation of Republican Women – 

 the most powerful grassroots organization nationwide  -  

                              electing Republicans! 


